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Answer ALL questions in the question paper.
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DBMK4013 Consumer Behaviour CONFIDENTIAL
Final Examination

Answer ALL questions on the separate sheet provided. [100 marks]

1. a)

c)

b)

b)

b)

c)

lllustrate THREE (3) factors that determine the credibility of a message source with
examples. (9 marks)

Apply FOUR (4) factors related to the target audience to analyze how a message is
received. (12 marks)

List any FOUR (4) message strategies used in designing persuasive
communication. (4 marks)
Total:  [25 marks]

Apply the FIVE (5) steps in the consumer decision-making process to a car
purchase scenario. (15 marks)

Describe FOUR (4) distinct models of consumer decision-making. (10 marks)
Total:  [25 marks]

Discuss TWO (2) conditions necessary for the sleeper effect to occur.
(4 marks)

Demonstrate SEVEN (7) elements of the communication model with relevant
examples. (21 marks)
Total:  [25 marks]

Use THREE (3) concepts of complexity to evaluate the challenges in organizational
buying decisions. (9 marks)

List the first SEVEN (7) stages in the organizational buying decision process.
(7 marks)

Explain THREE (3) types of organizational markets with examples.
(9 marks)
Total:  [25 marks]

- END OF QUESTIONS -
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