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Answer ALL questions on the separate sheet provided.                                     [100 marks] 

1 a) Define marketing and state ONE (1) goal of marketing.                               (3 marks)       
    
    
    
 b) Define customer needs, wants, and demand. Give one example for each. 
   (6 marks) 
    
    
    
 c) Compare the Selling Concept and the Marketing Concept, showing their main 

differences.                                                                                                   (4 marks)        
    
    
    
 d) Describe SIX (6) elements of the microenvironment in a company.           (12 marks)     
  Total: [25 marks] 
    
    
    

2. a) Define integrated Marketing Communication (IMC).                                    (2 marks)  
    
    
    
 b) List the FIVE (5) elements of the promotional mix used in IMC.              (5 marks)               
    
    
    
 c) Describe THREE (3) types of advertising objectives.                                   (9 marks)   
    
    
    
 d) Explain THREE (3) characteristics of digital and social media marketing. 

(9 marks) 
  Total: [25 marks] 
    
    
    

3. a) Identify FOUR (4) internal factors that affect a company’s pricing decision. 
   (4 marks) 
    
    
    
 b) Explain TWO (2) external considerations that can affect a company’s pricing 

decision.                                                                                                     (4 marks) 
    
    
    
 c) List THREE (3) types of pricing strategies used by businesses.                  (3 marks) 
    
    
    
 d) Define each of the following terms: 
   
  i) Psychological Pricing  (2 marks) 
    
  ii) Promotional Pricing (2 marks) 
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  iii) Dynamic Pricing (2 marks) 
    
  iv) International Pricing (2 marks) 
    
    
    
 e) Describe TWO (2) types of new product pricing strategies.                         (6 marks)         
  Total: [25 marks] 
    
    
    

4. a) Define each of the following terms: 
   
  i) Sustainable marketing                                                                        (2 marks)       
   
  ii) Consumerism                                                                                       (2 marks) 
   
  iii) Environmentalism                                                                                (2 marks) 
    
    
    
 b) Demonstrate the differences between traditional marketing and sustainable 

marketing.                                                                                               (10 marks) 
    
    
    
 c) State FIVE (5) traditional buyer’s rights under consumerism.                      (5 marks) 
    
    
    
 d) Describe the consumer-oriented marketing principle and societal marketing  
  principle. (4 marks) 
  Total: [25 marks] 
    
    
    

‒ END OF QUESTIONS ‒ 


