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SECTION A: CASE STUDY                                                                                  [50 MARKS] 
 
 

CASE STUDY: LG IMAGINES A BED WITH A HIDDEN SEE-THRU OLED TV SET 
 

 

 

 

(Jan 10, 2021) LG Display is continuing its trend of reimagining the future of screens at CES 
2021 with a new transparent TV. The panel is a 55-inch OLED, but its transparent design lets 
you see through it even when it’s turned on and displaying an image. 

The screen achieves 40 percent transparency, LG Display says, which is an improvement 
over past transparent LCDs the company claims achieved only 10 percent transparency. 

LG imagines the screen sitting at the foot of a bed, where it can rise up partially or in full to 
show information or videos while retaining a view of the other side of the screen. The panel as 
it’s designed now has built-in speakers, though it’s unclear precisely what audio features they 
will support. In an email the company said that its “Sound Solution technology” is “embedded 
in the frame.” 

LG says the transparent OLED set can also be moved around the home if you’d like to 
position it somewhere else (if it were something you could actually buy, which you cannot 
right now). 

The company sees this as both a smart home device and one that could one day be used in 
public settings, like in restaurants and on public transportation. 

“Transparent OLED is a technology that maximizes the advantages of OLED and can be used 
in various places in our daily lives, from stores, shopping malls, and architectural interiors to 
autonomous vehicles, subway trains, and aircraft,” Jong-sun Park, LG Display’s senior vice 
president and head of commercial business, said in a statement. “It will grow into a next-
generation display that can change the existing display paradigm.” 

This isn’t the first transparent display to make a debut at CES; we’ve seen Samsung’s 
transparent OLED screens before, and Panasonic showed off a prototype transparent display 
back in 2016 (though it was only HD). And it’s not even LG’s first transparent OLED — the 
company announced last month it has started developing see-through OLED sliding doors for 
office buildings and commercial spaces. LG also created a 77-inch curved transparent OLED 
back in 2017 that it imagined could be used for signage or advertising. 

https://www.theverge.com/2015/6/10/8756355/samsung-transparent-mirror-oled-displays
https://www.theverge.com/2015/6/10/8756355/samsung-transparent-mirror-oled-displays
https://www.theverge.com/2016/1/7/10733626/panasonic-transparent-screen-display-ces-2016
https://www.theverge.com/2016/1/7/10733626/panasonic-transparent-screen-display-ces-2016
https://www.theverge.com/2020/12/7/22158335/lg-assa-abloy-automatic-sliding-doors-transparent-oled-displays
https://www.theverge.com/circuitbreaker/2017/6/22/15851994/lg-flexible-transparent-oled-display
https://www.theverge.com/circuitbreaker/2017/6/22/15851994/lg-flexible-transparent-oled-display
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But this is LG Display’s first screen of this type it’s made strictly as a TV that would actually go 
in someone’s home, and not just something you’d see in a futuristic shopping center or some 
other commercial venue. 

This is just one of many in a long line of LG Display experimental prototypes, some of which 
do indeed become real products you can buy. The company has made waves at past CES 
showcases with various iterations of its rollable OLED technology, while a commercial version 
of the TV using the tech finally went on sale in South Korea in October of last year for an eye-
popping $87,000. 

Unfortunately, there’s no indication right now that LG’s new transparent OLED TV will become 
a real product at some point in the future or how much it might cost if it does. 

 
Adapted from: The Verge (10 Jan 2021). “LG imagines a bed with a hidden see-thru OLED TV set”. Retrieved from 
https://www.theverge.com/2021/1/10/22223774/lg-transparent-oled-tv-display-55-inch-smart-bed-ces-2021  

 
 
 

                                                         END OF CASE STUDY 
 

   
 

 

Answer ALL questions on the separate sheet provided.  

 

1. List the EIGHT (8) stages of New Product Development. You are also required to 

identify with justification which stage the LG transparent OLED TV set is located. 

 (25 marks)  

   

   

2. a) Identify and discuss ONE (1) characteristic that affects consumer behaviour in 

purchasing the LG transparent OLED TV set.                                          (7 marks) 

   

 b) Identify and discuss the type of new product pricing strategy that LG will most 

likely adopt for the OLED TV product launch.                                           (8 marks) 

    

 c)  Suggest TWO (2) potential target markets from different market segmentation 

bases for the OLED TV set.                                                                    (10 marks) 

   

 

 

 

 

https://www.theverge.com/2020/10/19/21524338/lg-rollable-tv-available-price-on-sale-korea
https://www.theverge.com/2021/1/10/22223774/lg-transparent-oled-tv-display-55-inch-smart-bed-ces-2021
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SECTION B: ESSAY QUESTIONS                                                                     [50 MARKS] 

Answer ALL TWO (2) questions on the separate sheet provided. 

 

1. a) Discuss any ONE (1) company’s macroenvironment factors with an example.  
                                                                                                                        (5 marks) 

   
 b) State the FIVE (5) core marketing concepts.                                                (10 marks) 
   
 c) List the FIVE (5) major factors influencing transportation decisions.            (10 marks) 
   
  Total: [25 marks] 
   
   
   
2. a) Explain the sustainable marketing concept.                                                   (5 marks)  
   
 b) List any TWO (2) elements from the marketing communication mix with examples.                                                                                                                              

                                                                                                                      (10 marks)  
   
 c) Briefly explain what the consumer market and business-to-business market are.                    

                                                                                                                      (10 marks)  
   
  Total: [25 marks] 
   
   
   
   

 

- END OF QUESTIONS - 

 

 

 

 

 

 

 

 

 


