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DBMK3013 Introduction to Marketing CONFIDENTIAL
Final Examination

Answer ALL questions on the separate sheet provided. [100 marks]

1. a)

b)

b)

b)

c)

Describe the FIVE (5) behavioral segmentation variables in the consumer markets.
Provide ONE (1) example for each variable. (15 marks)

Briefly explain any FIVE (5) forces in the business macroenvironment. (10 marks)
Total:  [25 marks]

Define convenience products, specialty products and unsought products.
(6 marks)

Explain to your classmate the FIVE (5) stages of product life-cycle. (10 marks)

Define service. Briefly explain the nature and characteristics of services.
(9 marks)
Total:  [25 marks]

Describe the FIVE (5) major promotion tools a company could use. (15 marks)

Describe any FIVE (5) sales promotional tools that can be used in consumer
promotions. (10 marks)
Total:  [25 marks]

Define sustainable marketing concept. (3 marks)

Consumer advocates, government agencies and other critics have accused
marketing of harming consumers. Discuss any FIVE (5) harmful marketing’s impact
on individual consumers. (10 marks)

Describe the FOUR (4) societal classification of products. Provide ONE (1) example
for each classification of products. (12 marks)
Total:  [25 marks]

- END OF QUESTIONS -
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