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Answer ALL questions on the separate sheet provided.             [100 marks] 

1 a) State the FOUR (4) factors that potentially influence consumer buying behaviour. 
   (4 marks) 
    
    
    
 b) If you would like to purchase a laptop, briefly discuss the FIVE (5) stages of the 

consumer buying decision process. 
   (15 marks) 
    
    
    
 c) State the SIX (6) characteristics of the business market. (6 marks) 
  Total: [25 marks] 
    
    
    

2. a) Briefly discuss the FIVE (5) individual product decisions that marketers should 
consider in selling a tablet to the consumer. 

   (10 marks) 
    
    
    
 b) Assign the following products to the FIVE (5) stages of the product life cycle and 

explain your justification. 
 iPhone 
 Zoom meeting 
 Film Camera 
 Tesla  
 Virtual reality headset 

   (15 marks) 
  Total: [25 marks] 
    
    
    

3. a) Briefly explain the THREE (3) types of major price-setting strategies.      (6 marks) 
    
    
    
 b) Explain what market penetration pricing is and when is the best time to use the 

market penetration strategy. 
   (10 marks) 
    
    
    
 c) List the FIVE (5) types of discounts and allowance pricing that a company can 

adopt in price adjustment strategies. 
   (5 marks) 
    
    
    
 d) State the FOUR (4) types of retailers. (4 marks) 
  Total: [25 marks] 
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4. a) Explain the FIVE (5) types of promotion mix that a company uses to engage with 
consumers and build customer relationships. 

   (15 marks) 
    
    
    
 b) Briefly explain the FIVE (5) sustainable marketing principles. (10 marks) 
  Total: [25 marks] 
    
    
    

- END OF QUESTIONS - 


