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WARNING:
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Students' Handbook, up to and including expulsion from Peninsula College Georgetown.
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Answer ALL questions on the separate sheet provided. [100 marks]
1. a) Listout FIVE (5) intangible components of the tourism product. (5 marks)
b) Identify and explain FIVE (5) key components of a tourism product. (10 marks)
c) Explain the FIVE (5) classifications of tourist attractions in Malaysia, providing an

2. a)
b)
c)
3. a)
b)

example for each category. (10 marks)
Total:  [25 marks]

Define and explain DMS. (5 marks)

Describe the FIVE (5) primary functions of a Destination Management Organization
(DMO) in Malaysia. (10 marks)

Identify and explain the FIVE (5) key stakeholders and their roles as Destination
Management Organizations (DMOs). (10 marks)
Total:  [25 marks]

Discuss and give examples of the SIX (6) roles of destination management at the
different stages of the destination life cycle. (18 marks)

Explain the TWO (2) key responsibilities of destination management in turtle
conservation in Terengganu, Malaysia. (7 marks)
Total:  [25 marks]
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4. a) Discuss FIVE (5) trends in social media usage among DMOs in Malaysia.
(10 marks)

The introduction of the Destination Marketing Organization (DMO) in Penang,
Malaysia, aimed to elevate the destination's appeal. Through strategic branding,
robust digital marketing, collaboration with local stakeholders, and event
management, Penang witnessed a surge in tourist arrivals, contributing to a
positive economic impact and an enhanced global image. The DMO's efforts
successfully engaged the community, showcasing Penang's cultural richness and
making it a desirable destination for both leisure and business travellers.

Based on the description above, answer these questions:

i) List out FIVE (5) initiatives of the Penang DMO to enhance its digital presence
to attract a wider audience. (5 marks)

i) State FIVE (5) roles of community involvement in the Penang DMO's strategy.
(5 marks)

iii) Identify FIVE (5) destination branding strategies made by Penang DMO to
attract diverse range of tourists. (5 marks)

Total: [25marks]

- END OF QUESTIONS -
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