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Answer ALL questions on the separate sheet provided.            [100 marks] 

 

1. a) Define and explain the meaning of visitor attractions in the tourism industry. 
   (3 marks) 
    
    
 b) Differentiate between paid and unpaid attractions, providing examples of each. 
   (6 marks) 
    
    
 c) State SIX (6) categories for natural tourism attractions. (6 marks) 
    
    
    
 d) Define the purpose of event and festival and discuss FOUR (4) types of the event and  
  festival in Malaysia. (10 marks) 
  Total: [25 marks] 
    
    
2. a) Explain FOUR (4) tourists classification based on their purpose of travel. 
   (12 marks) 
    
    
    
 b) Define the term push factor and list FIVE (5) push factors that make someone decide 

to go on a trip. 
   (13 marks) 
  Total: [25 marks] 
    
    
3. a) Define the aim of practicing sustainable tourism and describe THREE (3) strategies  
  for managing visitor impacts on visitor attraction. (10 marks) 
    
    
 b) List out FOUR (4) types of carrying capacity. (4 marks) 
    
    
 c) Feasibility study is a crucial step in the planning process for tourism-related projects 

and helps stakeholders make informed decisions about whether to proceed with the  
  development. State the ELEVEN (11) steps. (11 marks) 
  Total: [25 marks] 
    
    
4. a) Over-tourism can affect the social and cultural fabric of a destination. Excessive 

tourism can lead to several problems. Discuss the THREE (3) impacts of tourism on  
  social and culture. (6 marks) 
    
    
    
 b) Product development are essential components of managing and promoting visitor  
  attractions. Describe THREE (3) main reasons to develop an area. (9 marks) 
    
    
    
 c) Discuss the FIVE (5) marketing strategies to implement in social media marketing. 
   (10 marks) 
  Total: [25 marks] 
    

- END OF QUESTIONS - 


