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Answer ANY FOUR (4) questions on the separate sheet provided.          [100 marks] 

1. Examine all the stages of the product life cycle. Evaluate the advantages of the  
 conventional product life cycle when developing marketing strategies for a product. 
    (100 marks) 
   Total: [100 marks] 
     
     
     
2. a) Briefly identify the importance of ’price’ in marketing. Discuss THREE (3) basic  
  pricing methods identified by Jobber and Fahy (2005). (50 marks) 
     
     
     
 b) Identify and describe any FIVE (5) specific pricing strategies . Provide an  
  example for each of the pricing strategy. (50 marks) 
   Total: [100 marks] 
     
     
     
3. There are many criteria in selecting intermediaries. 
  
 a) Identify and describe any SEVEN (7) criteria involve in selecting intermediaries. 
    (70 marks) 
     
     
 b) Based on the above (a), select the top TWO (2) criteria that you consider to be the 
  most important and provide justification to your answers. (30 marks) 
   Total: [100 marks] 
     
     
   
4. Identify each of the elements of the marketing promotional mix. Recommend  
 any TWO (2) elements would be most appropriate for promoting an electrical  
 appliance of your choice. (100 marks) 
   Total: [100 marks] 
     
   
   
5. Using example, discuss the FOUR (4) unique characteristics of services.  
  (100 marks) 
   Total: [100 marks] 
     
     
    
6. Discuss any FIVE (5) functions of a channel of distribution. Explain the use of various  
 types of intermediaries in B2B and B2C marketing and the role they play.  
 Use example to illustrate your answer. (100 marks) 
  Total: [100 marks] 
    
    
    

- END OF QUESTIONS - 


