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MAL2004 MARKETING FUNDAMENTALS CONFIDENTIAL
Final Examination

Answer ANY FIVE (5) questions on the separate sheet provided. [100 marks]

1.  Examine the new product development (NPD) process. Evaluate, why NPD is important
for companies. (20 marks)
Total:  [20 marks]

2. a) Using example, examine any TWO (2) types of customer value. (8 marks)

b) Using example, discuss any FOUR (4) specific pricing strategies. (12 marks)
Total:  [20 marks]

3. Discuss FIVE (5) elements of the promotional mix. Evaluate any TWO (2) of these as the
most suitable for Proton to launch the new model X50 sport utility vehicle (SUV) in
Malaysia’s market. Provide justification to support your answers. (20 marks)

Total:  [20 marks]

4. a) Briefly discuss the types of intermediaries that companies can utilise and their
importance to the company. (10 marks)

b) Discuss the FIVE (5) factors that influence channel strategy. (10 marks)
Total:  [20 marks]

5. Telecommunication companies such as DiGi play an important role in the evolution of
mobile communication and the information society. Discuss the SEVEN (7) service mix in
telecommunication service marketing. (20 marks)

Total:  [20 marks]

6. Explain how the decision making process applies to purchasing a smartphone and the
external factors that would impact the purchase. (20 marks)
Total:  [20 marks]

- END OF QUESTIONS -
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